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Second quarter 2015 in summary 

 

Significant events 

 Anders Lindén appointed as acting CEO 

 Initiated implementation of new business strategy 

 Review of company collaborations and partnerships. 

 Review of the Company's operating structure. Tech department centralized to Stockholm 

 New partner, Ambientmedia, Philippines. 

 Focus on the Philippine and Indian diaspora. 

 The Middle East a prioritized market. 

 Agreement signed with leading telecom operators Etisalat and Du in the Middle East 

 Launch of Mavshack on Google Chromecast, Amazon Fire TV and Fire Stick.  

 

 

Significant events after end Q2 

 Completed acquisition of 51 percent of Ambientmedia in the Philippines. 

 Accounts Receivable MSEK 34 from the 2014 financial year transferred to half the value as part of  payment 

for Ambientmeedia, the remainder balance will be booked as a write-off in Q3 2015
th

. 

 New Board of Directors as a result of a new major shareholder that is taking two board seats, Tobias Fridman 

appointed chairman 

 Launched in the UAE in partnership with Etisalat and Du. 

 Long-term financing procured.  

 

 

Key Figures Group 

 

Variable Q. 2 

2015 

Q.2 2014 Q.1 2015 FY 2014 FY 2013 

Sales (tkr) 511 9 549 323 50 871 5 081 

Net Income (tkr) -11 878 -15 208 -12 583 -32 078 -14 022 

Balancesheet total (tkr) 72 828 31 367 61 149 64 842 15 393 

Equity (tkr) 37 541 8 075 10 492 23 507 11 775 

Solidity (%) 52 26 17 36 77 

Net Income per share (kr) 

before dilution 

-0,25 -0,49 -0,35 -1,04 -0,64 

Net Income per share (kr) after 

dilution 

-0,20 -0,28 -0,24 -1,01 -0,57 

 

 

 

 

Mavshack 

 

Mavshack operates a global Internet TV services with Asian entertainment. The service, which is available through 

Internet connected devices, is genuinely global with users in over 80 countries. With the largest library of Filipino and 

Indian titles, as well as agreements with Asia's leading content providers, Mavshack the obvious choice for Asian 

entertainment around the world. Mavshack AB (publ) is a publicly traded company listed on Nasdaq OMX First North 

under the ticker MAV. Certified adviser is Erik Penser Limited. More information about the company is available at 

www.mavshack.se 

 

http://www.mavshack.se/


                     

 Mavshack Interim Report 1 april – 30 june 2015     

 

 

Mavshack AB (publ), org.nr 556721-5388, phone: +46 8 124 517 90, e-mail: info@mavshack.com, website: www.mavshack.se 

3 

 

 

Letter from the CEO 

This is my first quarterly report as CEO of Mavshack. My ambition is to give a clear and comprehensive view of where 

we stand today, how we got here and how we will progress going forward. 

 

In this year’s first quarter report, a need of several structural changes and improvements to the service was conveyed. 

Work during the second quarter has been dominated by implementing these changes. Thus, the revenue figures for April 

- June 2015 remained unsatisfactory. That being said, I believe Mavshack´s offering, the company's organization and 

future prospects have been strengthened thanks to the efforts made during the quarter and thereafter.   

 

On July 29 Ambientmedia became a part of Mavshack. This as a result of a evolution of the partnership agreement the 

two companies entered into during the second quarter. The acquisition gives Mavshack good position to strengthen its 

offering with relevant and attractive content especially for the Philippine market (local and diaspora). Ambientmedia 

has significant expertise on the content side and a strong network within the Filipino entertainment industry. Local 

representation also gives Mavshack access to cultural knowledge of the target group and gives the company a firm 

Filipino connection. Mavshack also takes a step closer to opening new revenue channels through the production and 

sale of IP rights. One of the benefits is that new movies and TV shows have again started to be published on a regular 

basis in the third quarter. 

 

A significant part of the company's restructuring has been the revision of its partners. I know that several shareholders 

have raised questions over the outcome of certain agreements. Our review of partners shows that some partnerships 

work well while others have not met expectations. Hence I want to comment on some of these partnerships below. 

 

We are currently reviewing the agreement with 1Mainstream. The company's mission was to shorten time to market for 

Mavshacks applications (apps) for leading game consoles and set-top boxes. Unfortunately 1Mainstream has been 

unsuccessful delivering on that. Mavshack own development department has taken over their commitments and has 

already successfully built and launched Mavshacks Amazon Fire TV Apps. Next in line is the Roku, Humax and 

Samsung Smart TVs. 

 

In regards to our sales channels, our collaborations with IMS in the Middle East and Snapdeal in India have 

unfortunately been a disappointment and have not delivered what we expected. These agreements are therefore also 

under evaluation. We are however very optimistic about our partnership with telecom operators Etisalat and Du in the 

Middle East. The first indications from these partnerships have been very positive. Out of respect to the companies' 

requests, we chose to delay the launch until after the religious festival of Ramadan. That is why Mavshacks launch in 

the Middle East took place in late August. 

 

The sales strategy to move focus back to the Philippine and Indian diaspora from domestic markets has meant that the 

customer base has changed fundamentally. It does not mean that we have abandoned the domestic markets. We will 

however await these markets to mature both in regards to consumption habits and infrastructure. Mavshack customer 

base has thus gone from bulk sales to recurring subscriptions with electronic payments such as mobile and credit cards 

payments. It has in practice meant a restart and a rebuild of the customer base. The launch in the Middle East along with  

new quality content is an important part of this reconstruction process. I am aware of requests to communicate the 

number of subscribers. My goal is to implement a format for presenting information about the number of subscribers 

and its development in prioritized markets at the next reporting date. 

 

Now that we have implemented the structural changes we are able to look forward and continue to improve the product, 

increase the number of paying subscribers and cultivate new revenue channels. In other words, we are now going full 

speed ahead. Recently, Mavshacks offering expanded with quality content from Filipino content providers. This has so 

far included  digital premiers of two movies, as well as a number of popular TV shows. Late autumn we plan to launch 

our first Mavshack original series. I look forward to in the near future announce more information about our Mavshack 

original content strategy. 

 

In regards to our content offering, I also want to briefly touch upon the topic of piracy. Along with Mavshacks content 

providers, we will in future actively use the legal tools available to remove copyrighted materials from leading channels 

such as Google-owned YouTube. It will be done through so-called DMCA takedowns, an effective and proven method. 
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As is known, we have implemented a number of new share issues and been forced to short-term loans with high interest 

rates. This obviously consumed a lot of time and effort from management, and we have evaluated various options to 

achieve a more long-term financing of the business. It resulted in the selection of a so called "Equity placement facility" 

solution which was announced on July 10, 2015. This enables management to put full focus on developing the business.  

 

Exciting and positive things are happening with Mavshack right now. I hope you as a shareholder want to continue the 

journey forward together with us. Finally, I would urge you to follow Mavshack on social media (Twitter and 

Facebook) where we will regularly communicate with both our subscribers and shareholders. 

 

 

Stockholm, August 28, 2015 

 

Anders Lindén, CEO 
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Operations 

 

Sales and earnings 

Sales for Q2 2015 (April-June) amounted to MSEK 0.5 (MSEK 9.5). The reason for the low sale figures is that there 

have been no “offline" sales (sales to local distributors / partners) during Q2, in the same way as in Q1, which was 

announced in the press release dated 12 May 2015.  

 

Operating profit for Q2 2015 amounted to MSEK -10.4  (MSEK -15.0). The improved result is attributable to the 

company, just like in the previous quarter, has limited ongoing marketing campaigns and not invested in further movie 

rights. With the refocusing of sales towards the diaspora, with the Middle East becoming the first market to be entered, 

marketing investments resumed at the end of the quarter. The Company expects that the ongoing new share issues and 

external financing will enable investment in new film rights and that further marketing campaigns can be started during 

the end of Q3 2015. 

 

As a result of the financing process the company has undergone, the company financed its working capital through 

short-term loans at high interest rates, and is why the financial result burdened with MSEK 1.4 in the period. 

 

Looking forward 

Through the acquisition of Ambientmedia Mavshack will benefit from new revenue channels. Ambientmedia has 

numerous large corporate clients in both the Philippines and North America. Mavshacks first original production is 

planned to be launched on the streaming service in the fourth quarter 2015. Original content will be monetized through 

its own streaming service, as well as through sales to non-competing channels and/ or markets. 

The decision to focus sales to the diaspora creates good conditions to lay the foundations for stable subscription sales. 

The launch in the Middle East, a prioritized region, is now proceeding according to plan after a slightly delayed start. 

The cooperation with leading telecom operators Etisalat and Du in the United Arab Emirates is seen as very promising. 

The next country in the Middle East to launch the service in is Saudi Arabia, where discussions with appropriate parties 

has commenced. 

 

Efforts to gain ground in California and Canada will commence by the end of the year. The Middle East and North 

America have the highest concentration of both of Mavshacks main target groups, the Filipino and Indian diaspora. 

There is a significant gap in the North American market for Mavshack to fill among those seeking Asian entertainment 

from their home countries. 

 

After end of reporting period 

Mavshack has signed the previously announced agreement to acquire 51 percent of the Philippine partner 

Ambientmedia, a subsidiary of Global Link Group. The agreement was signed on July 29, in Stockholm. The 

acquisition strengthens Mavshacks ability to continuously offer an attractive range of Philippine movies and TV series. 

The acquisition also gives Mavshack an in-house production capability that includes subtitling and dubbing of films and 

television series. 

 

The acquisition will be paid in part through the issuance of 20 million new shares in Mavshack and by trade receivables 

arising in the Philippines in the 3rd quarter of 20 million, and in India during the 4th quarter at 14 million, is left to the 

Global Link to half their value. Sales of accounts receivable thus giving rise to a write-off of MSEK 17. This write-off 

will be booked in Q3 2015th 

 

Ambientmedia is a production company that works with audio, video and animated film. The company has 40 

employees with the majority working with animation of their own productions and commissioned production. Global 

Link, a service conglomerate, remains the owner of the remaining 49 percent. Since March 2015 Ambientmedia is 

Mavshacks partner for the Filipino market. In this role, the company together with Mavshack developed a sales and 

marketing strategy for the Filipino diaspora. 
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The acquisition gives Mavshack good position to strengthen its offering with relevant and attractive content: TV series 

and films, especially for the Filipino audience. Besides its own production capacity and location capabilities (dubbing, 

voice-over and subtitles) Ambientmedia also has significant expertise on the content side and a strong network within 

the Filipino entertainment industry. Local representation also gives Mavshack access to cultural knowledge of the target 

audience giving the company a firm Filipino connection. 

 

Report of the Board and CEO 

Board and CEO certify that this report gives a true and fair view of Mavshacks financial position and results and 

describes significant risks and safety factors Mavshack face. 

 

Auditor's examination 

The interim report has not been subject to auditor review. 

 

Accounting and valuation principles 

From 1 January 2014, the Group / Company applies BFNAR 2012 1. The interim report has been prepared in 

accordance with the Annual Accounts Act and the Swedish Accounting Standards Board BFNAR 2012: 1 Annual 

report and consolidated (K3). 

 

Risks and uncertainties 

Mavshacks significant risks and uncertainties are described in the prospectus prepared in connection with the rights 

issue carried out during the first half. The prospectus is available at the Company's website. No new significant risks or 

uncertainties are judged to have occurred. 

 

Next report 

Interim Report 3 for the financial year 2015 will be published October 30
th

 2015. 

 

Stockholm August 28
th

, 2015 

 

Mavshack AB (publ) 

Board of Directors 

 

For more information contact: 

Mavshack AB (publ) 

Karlavägen 58 

114 49 STOCKHOLM 

SWEDEN 

 

info@mavshack.com 

 

All reports after publication is available on the company website: www.mavshack.se.  

  

mailto:info@mavshack.com
http://www.mavshack.se/
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Summary per quarter and half-year – Group  

 

Net Income per share 
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Income Statement – Group  
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Balancesheet – Group  
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Balancesheet – Group  
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Changes in Equity - Group 

 

 

Cash Flow Statement – Group  
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Income Statement – Parent Company  
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Balancesheet – Parent Company  
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Balancesheet – Parent Company  
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Changes in Equity – Parent Company 

 

 

Cash Flow Statement – Parent Company  
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