








By creating the best 

customer experience….

Pre-

purchase

Post-

purchase

At-

purchase

Q3 main focus





Building an ecosystem of tools & services 

for merchants & brands to drive their sales

Fulfillment

Customer

service

Loyalty reward

systems

Payments and 

financing

Sales and 

optimisation tools

M&A
In-house 

development



Today



A brand for people to return to…

as their starting point of online shopping
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Yoy growth Q1 2020 Q2 2020 Q3 2020 Q1 2021 Q2 2021 Q3 2021 Q4 2021

Sweden 

e-commerce
Actual/ 

(Estimates)*

16% 49% 39% 53% Actual: 

16%

Estimate: 

5-10%

Estimate: 

-5-0%

Estimate: 

-10-0%

CDON 

Marketplace 

GMV

101% 106% 100% 25% 4% 15% Oct MTD:

More

than 40%

*According to Postnord E-handelsbarometern. Q3-Q4 represent market estimates and Q1 actuals. Oct MTD per Oct 1-18. 
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